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Research on the spatiotemporal evolution of the coupling coordination relationship between

the quantity and quality of regional tourism economic growth ——A case study of Northern Anhui
ZHAOQO Jin—jin
( Huaibei Normal University Huaibei 235000 China)

Abstract: Taking six prefecture—level cities in Northern Anhui Province as the research objects this paper uses the
mean square error method the comprehensive index method the coupling coordination model and other methods to
measure the quantity of regional tourism economic growth from the two dimensions of tourism economic growth scale
and speed and measure the quality of regional tourism economic growth from five dimensions of tourism economic
growth efficiency influence stability and sustainability and tourism economic structure level.lt establishes an eval—
uation index system to analyze the spatiotemporal evolution characteristics of the coupling coordination relationship
between the quantity and quality of tourism economic growth from 2011 to 2018.The results show that since 2011
the coupling coordination degree between the quantity and quality of tourism economic growth in Northern Anhui and
its cities has shown a fluctuating upward trend; In 2018 the coupling coordination types were all on the verge of im—
balance and the coupling coordination degree had a certain spatial diversity.Based on this this paper puts forward
the strategy of coupling and coordinating the quantity and quality of regional tourism economic growth.

Key words: coupling coordination; spatiotemporal evolution; quantity of tourism economic growth; quality of

tourism economic growth; Northern Anhui



